BA in Interdisciplinary Humanities
Digital Culturesand Media Technologies

Name: ID:

Interdisciplinary Core (Required Cour ses)

HUM 200: Contemporary Issues in the Humanities (3 credit hours)
HUM 301/302: Humanities in the Western World | & 11 (8 credit hours)
HUM 498: Pro-Seminar (3 credit hours)

Elective coursework from the approved elective course list (see back):
Cultures in Context:

HUM : (3 credit hours)
Ethnicity, Race and Gender:

HUM : (3 credit hours)
Art, Science and Technology:

HUM : (3 credit hours)

Subtotal: 23 credit hours
Area of Study: Digital Cultures and Media Technologies

Required Courses:

HUM 394: Intro to Digital Culture and Media Technologies (3 credit hours)

HUM 450: Technology and Culture (3 credit hours)

HUM 451 Virtual Reality and Cyberspace Cultures (3 credit hours)

HUM 494: Information Theory, E-Commerce, and Digital Culture (3 credit hours)

Business, Management or Marketing Concentration Electives (choose 3):

BUS 301: Fundamental of Business Communication (3 credit hours)
EMC 321: Computer Literacy (3 credit hours)

IBS 300: Principles of International Business (3 credit hours)

MGT 301: Management and Organization Behavior (3 credit hours)

MGT 311: Human Resource Management (3 credit hours)

MGT 352: Human Behavior in Organization (3 credit hours)

MKT 300: Principles of Marketing (3 credit hours)

MKT 301: Principles of Advertising (3 credit hours)

MKT 302: Fundamentals of Marketing Management (3 credit hours)

T

Media Technol ogies Concentration Electives (choose 3):

CGC 313: 3D Technical Illustration and Photo-Realistic Rendering (3 credit hours)

CGC 334: Image Capture and Conversation (3 credit hours)

CGC 416: Emerging Computer Graphics and Digital Media Technologies (3 credit hours)
HUM 499: Independent Study or Internship (3 credit hours)
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Subtotal: 21 credit hours
Total: 44 credit hours (ALL COURSES REQUIRE GRADES OF 'C' OR HIGHER.)
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