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ASU Research Magazine: Best in the nation
By Debra N. Fossum

ASU Research Magazine has won the gold medal as the best 
university research magazine in the United States. The award was 
presented as part of the 2008 Circle of Excellence program spon-
sored by the Council for Advancement and Support of Education 
(CASE) based in Washington, D.C.

“We’ve won a lot of gold, silver and bronze medals from CASE 
in past years for illustration, design and individual writing, but 
this is the biggest award our magazine has ever won in my 23 
years as editor,” says Conrad J. Storad, director of ASU Research 
Publications.

Storad and his staff are reveling in the fact that they produce the 
very best research magazine in the country, but they’re not stop-
ping there. To date, staff members at Research Publications have 
won 28 awards for their work in 2007-2008 alone. The honors 
come from six different regional, national and international profes-
sional communication organizations.

In May, staff members brought home three Silver Communi-
cator Awards of Distinction from the International Academy of 
the Visual Arts based in New York. The Award of Distinction is 
presented to projects that exceed industry standards in quality and 
excellence.

ASU’s winners include:
• Best Educational Institution Magazine – ASU Research Maga-

zine.
• Feature Articles – “The Art of Leaving” by Melissa Crytzer 

Fry.
• Feature Articles – “Saguaro’s End” by Adelheid Fischer.
Storad’s staff also went eight-for-eight in the 2008 Cactus Quill 

awards program sponsored by the Tucson chapter of the Inter-
national Association of Business Communicators (IABC). The 
competition was open to professional communicators from across 
Arizona.

ASU’s 2008 Cactus Quill award winners were in the following 
categories:

• Magazine – ASU Research Magazine.
• Magazine Design – ASU Research Magazine.
• Electronic Communication/Web Site – ASU Research e-Zine.
• Writing – “Cosmic Playground” by Diane Boudreau (ASU 

Research Magazine).
• Writing – “Fuels of Green” by Diane Boudreau (ASU Research 

Magazine).
• Writing – “The Art of Leaving” by Melissa Crytzer Fry (ASU 

Research Magazine).
• Illustration – “Taking Leave” by Michael Hagelberg (ASU 

Research Magazine).
• Illustration – “Filling Green” by Michael Hagelberg (ASU 

Research Magazine).
Hagelberg, the art director on Storad’s staff, also won national 

recognition from the University and College Designers Association 
for his outstanding illustration work. His original art was displayed 
as part of an international exhibit in Toronto, Ontario.

Other new awards won for the Research Publications’ trophy 
case this year include three Silver Quill Awards from the IABC 
Southern Region, three silver medals and one bronze medal from 
CASE District 7 (which includes competition from professional 
communicators working at colleges and universities in seven west-
ern states) and six IABC/Phoenix Copper Quill Awards.

“Our research publications team is second to none,” says Rick 
Shangraw, ASU’s vice president for research and economic af-
fairs. “They are committed to communicating ASU’s research in 
compelling and creative ways, and their approach keeps achieving 
results and earning recognition.”

Fossum, with the Office of Research and Economic Affairs, can be reached 
at debra.fossum@asu.edu.
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Conrad Storad, director of ASU Research Publications, poses 
with some of the hardware he and his staff took home from the 
2008 Circle of Excellence program sponsored by the Council for 
Advancement and Support of Education based in Washington, D.C.

By Sarah Auffret

College students who seek out career-related internships dur-
ing their undergraduate years have an easier time finding jobs 
after graduation and earn higher starting salaries, according to 
a survey of ASU’s December graduates.

About 82 percent of survey respondents who received offers 
reported that internships helped them get their first job out of 
college. The average salary offer for undergraduate internship 
recipients was $45,411, while those without internship experi-
ence had an average salary offer of $43,855.

“Internships give students additional contacts in the pro-
fessional world and help them become a known quantity to 
employers,” says Elaine Stover, interim director of ASU Career 
Services, which conducted the survey last November, just be-
fore December’s graduation ceremony. “Students with intern-
ships also are in a better position to evaluate businesses, and 
to make more informed career decisions.”

Seventy percent of the 1,621 respondents – who comprise 
about a third of the December graduating class – had received 
at least one job offer before graduation.

The survey also found that 86 percent of the graduating 
seniors accepted jobs in Arizona, even though they may have 
grown up elsewhere. Nine out of 10 students had career-related 
experience.  

Among the undergraduate majors with more than 10 students 

reporting job offers, computer systems engineering students 
had the highest average offer, at $59,985. Next were general 
building construction majors ($58,415); electrical engineering 
($58,010); nursing ($54,477); computer information systems 
($52,769); and supply chain management ($51,013).

Salaries for other majors with a high number of undergradu-
ates reporting offers were civil engineering ($48,961); finance 
($45,155); accountancy ($43,907); communication $42,253; 
interdisciplinary studies ($37,226); and elementary education 
($30,268).

The highest average job offers reported were received by 
doctoral students in electrical engineering, with an average 
offer of $99,563.

Ref lecting changes in gender parity, women’s salary offers 
were somewhat higher than men’s salaries in general building 
construction, electrical engineering, nursing, interdisciplinary 
studies and supply chain management.

They were comparable in civil engineering and computer 
systems engineering, while male accountancy graduates earned 
slightly more.

The survey was conducted with assistance from the ASU 
Institute for Social Science Research. Results from a survey of 
May graduates will be available later in the summer.

Auffret, with Media Relations, can be reached at (480) 965-6991 or 
sauffret@asu.edu.

Survey shows internships boost students’ job prospects

Manning to lead 
student media 
efforts at ASU

Jason Manning, political editor of 
washingtonpost.com, one of the nation’s 
leaders in digital media, is moving west to 
become director of student media at ASU.

Manning will direct the State Press, the 
university’s independent campus daily 
with a circulation 
of 17,000; the ASU 
Web Devil, the 
online operation 
of the State Press; 
the weekly State 
Press Magazine; 
and Channel 2, a 
student-operated 
campus cable TV 
channel.

He also will 
teach as a faculty associate at the Walter 
Cronkite School of Journalism and Mass 
Communication.

James Rund, vice president for uni-
versity student initiatives, which oversees 
student media, says Manning is a perfect 
fit as the news media continues to evolve 
into converged, multiple-platform delivery 
systems.

“In a rapidly changing and increasingly 
competitive world, it is important that we 
provide our students with high-quality 
learning experiences,” Rund says. “In the 
case of journalism, it is paramount that 
we match the applied experience with 
the growing quality and stature of the 
Cronkite School. With the appointment 
of Jason Manning to director of student 
media, we intend to do just that: to raise 
the quality, broaden the reach and inte-
grate the portfolio of student media.”

Manning has a deep background in 
digital media. Since January 2006, he has 
served as political editor for the Washing-
ton Post Web site, supervising teams of 
reporters, videographers, producers, blog-
gers and interns. Washingtonpost.com is 
third among all U.S. newspaper Web sites 
in usage, behind only the New York Times 
and USA Today.

Before joining washingtonpost.com in 
January 2006, Manning was an editor 
for the Web site associated with “The 
NewsHour with Jim Lehrer,” focusing on 
national and political news. He also was 
education Web producer for U.S. News 
& World Report and an editor at America 
Online.

He is a graduate of the University of 
Florida’s College of Journalism and Com-
munications, and holds a master’s degree 
in history from George Mason University. 
He starts as student media director next 
month.
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By Amy Cox O’Hara

The Lodestar Foundation, an organiza-
tion dedicated to maximizing the impact of 
philanthropy by leveraging philanthropic 
resources, has announced its Collabora-
tion Prize, a $250,000 award to recognize 
nonprofit collaborations that achieve excep-
tional impact and significantly eliminate 
duplication of efforts.

Nominations for the prize began June 1 
and will be accepted through July 21. The 
winning collaboration from a pool of eight 
finalists will be announced March 6 at the 
ASU Lodestar Center for Philanthropy and 
Nonprofit Innovation’s 11th annual Forum 
on Nonprofit Effectiveness.

The annual prize, created by the Lodestar 
Foundation, is funded by the foundation 
in association with the Arizona-Indiana-
Michigan (AIM) Alliance, of which the 

ASU Lodestar Center for Philanthropy and 
Nonprofit Innovation is a member.

The prize, which is designed to inspire 
cooperation among nonprofits, will be 
awarded to one collaboration that dem-
onstrates that it has achieved exceptional 
impact and significantly eliminated the du-
plication of efforts through programmatic 
collaborations, administrative consolida-
tion or other joint activities.

The collaboration must be composed of 
two or more organizations that otherwise 
would compete for clients, financial re-
sources and staff.

The $250,000 prize must be used for 
charitable purposes, such as enhancing the 
winning collaboration’s continued service 
to its constituents or clients.

“A core mission for the Lodestar Founda-
tion is to create financial and programmatic 

efficiencies among nonprofits, making sure 
philanthropic dollars achieve their maxi-
mum impact,” says Jerry Hirsch, Lodestar 
Foundation chairman. “The Collabora-
tion Prize is an excellent way to reach this 
goal.”

The prize recipient will be chosen by a 
final selection panel, which will be chaired 
by Sterling Speirn, president and chief ex-
ecutive officer of the W. K. Kellogg Foun-
dation, and will include representatives of 
the nonprofit and business worlds, as well 
as representatives of AIM.

A full list of eligibility requirements and 
nomination details can be found at the 
Web site www.thecollaborationprize.org.

Cox O’Hara, with the Lodestar Center, can be 
reached at (602) 496-0185 or amy.ohara@asu.
edu.

Lodestar Foundation unveils $250,000 Collaboration Prize


