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THE NEWSIn

Experts say the eventual departure 
of baby boomers from the work 
force will have a serious impact on 
corporate America. “The issue is 
simply that our population is getting 
older and the birth rates aren’t equal 
to the aging of the population,” 
says Angelo Kinicki, an ASU 
management professor. “You’re going 
to have more people exiting than you 
will have entering (the work force).” 
Arizona Business Magazine, February.

In the aftermath of the subprime 
mortgage mess, mortgage brokers 
and banks have sworn to tighten 
lending standards. “First-time 
homebuyers would be better off 
renting and accumulating a larger 
down payment rather than jumping 
into a soft housing market,” says 
Anthony Sanders, an ASU finance 
and real estate professor. Cincinnati 
Enquirer, March 16.

For the first time, satellite imagery 
reveals thick Martian salt deposits 
scattered across the planet’s southern 
surface, which could be sites of 
ancient life. “If you’re trying to 
find life on Mars, the more and 
different places that exist, the better 
the chances are that one of them is 
going to have the right conditions,” 
says ASU planetary geologist Phil 
Christensen. “It takes a lot of water 
to form salt, so this is another place 
to look.” MSNBC, March 20.

New figures from the U.S. Bureau 
of Economic Analysis show that 
personal income in Arizona rose 
at a slower rate between 2006 and 
2007 than in any other state in the 
nation. According to ASU economist 
Tracy Clark, part of reason is the 
“sunshine factor” – when people 
move to Arizona because they like 
the environment. “Anytime you have 
a large labor pool that keeps getting 
more people in it, it’s just a supply 
issue, so you don’t have to pay quite 
as much,” Clark says. East Valley 
Tribune, March 27.

The nation’s top hauler of 
container rail freight is parking 
miles of railcars because there isn’t 
enough freight to keep them rolling. 
“If you take a look at transportation, 
both trucking and rail, you will see 
that things started softening last 
summer,” says Arnold Maltz, an 
ASU associate professor of supply-
chain management. “The reason 
you are seeing all those cars parked 
is that the consumer economy 
translates into slower imports.” San 
Francisco Chronicle, March 28.

ASU English professor Neal Lester 
recently offered his commentary 
on the current political climate and 
how race figures into presidential 
discussions. “Beyond and including 
his provocative, relevant and timely 
speech last month, a kind of ‘State 
of the Union Address on the Status 
of American Race Relations,’ Sen. 
Barack Obama is the catalyst 
for these current and exuberant 
discussions about race,” Lester says. 
“Were these all white candidates, 
we would not be having these same 
textured and nuanced discussions 
we are now having.” Jackson Herald, 
April 9.

ASU experts frequently are called 
upon by the local and national news 
media to provide insight and opinion 
on current events and issues of pub-
lic interest. Following are excerpts of 
recent news articles featuring ASU  
representatives.

“The college was pleased to present James Surowiecki 

for this year’s Design Excellence Dinner, especially 

in this time of an unsettled stock market, housing 

market and global business environment – all arenas 

that operate through the wisdom of crowds.”

– Wellington Reiter, dean of ASU’s College of Design

By Adriana Sanchez
Kathleen Fairfax has been named associate vice president for 

global engagement and director of the Center for Global Educa-
tion Services in ASU’s Office of the Vice President for Global En-
gagement. She will assume the role July 1.

Fairfax comes to ASU from Michigan State 
University, where she administers more than 
260 academic programs in 66 countries as 
director of the Office of Study Abroad. She 
also serves as a member of the dean’s leadership 
team within MSU’s Office of International 
Studies and Programs, developing new strate-
gic initiatives including a visiting international 
students program and international experi-
ences for first-year students.

“I was attracted to the innovative and for-
ward-thinking leadership at Arizona State, and I am excited to be 
joining a team that brings together concepts of globalization and 
the New American University,” Fairfax says. “ASU’s international 
profile and presence have increased dramatically over the past 
few years. I believe it’s a place where new ideas and initiatives can 
flourish.”

Fairfax’s passion for and commitment to international and cross-
cultural understanding began with a semester in Bogotá, Colom-
bia, as an undergraduate student. She later returned to Colombia 
as a translator for a medical service learning program.

In the late 1980s and early 1990s, she was a tenured foreign 
service officer with the U.S. Information Agency, serving in 
Washington, D.C., as a Fulbright program officer for six European 
countries, and at the U.S. Embassy in Mexico City as an assistant 
cultural attaché and embassy liaison to Mexican private-sector 
organizations.

Since leaving government service, Fairfax also has been director 
of study abroad at Purdue University and at Southwestern Univer-
sity in Georgetown, Texas.

“Fairfax brings an impressive track record to Arizona State,” says 
Anthony “Bud” Rock, ASU’s vice president for global engagement. 
“She’s known in her field as an innovator and a thoughtful leader 
– characteristics that will be invaluable as we work to enhance and 
expand ASU’s global programs and presence.”

Fairfax believes students need more exposure to people, ideas and 
cultures different from their own to be successful global citizens.

“Universities have an obligation to provide students with educa-
tional opportunities and experiences that will allow them to bet-
ter understand the interconnected world in which they will live 
and work,” she says. “We need to increase communication with 
departments and faculty to determine how those international 
educational opportunities can fit into each student’s curriculum – 
and, beyond that, how we can work to internationalize the student 
experience at ASU.” 

Sanchez, with Media Relations, can be reached at (480) 965-9579 or 
adriana.sanchez.1@asu.edu.

Kathleen Fairfax

Fairfax to lead Center for Global Education Services

Surowiecki’s examples enighten audience at College of Design’s annual Design Excellence Dinner

Speaker offers insight into ‘The Wisdom of Crowds’
By Julie Russ

Under the right circumstances, groups 
are remarkably intelligent and often are 
smarter than the smartest people in them. 
Financial columnist James Surowiecki has 
researched this phenomena for his book, 
“The Wisdom of Crowds: Why the Many 
Are Smarter Than the Few and How Col-
lective Wisdom Shapes Business, Econo-
mies, Societies and Nations.”

Surowiecki spoke at the College of De-
sign’s annual Design Excellence Dinner, 
which took place April 10 at the J.W. Mar-
riott Desert Ridge Resort and Spa.

Surowiecki used the example of the jar 
filled with jellybeans to illustrate how “in-
variably the group’s estimate is superior to 
the base majority of the individual guesses.” 
In an experiment, a jar that held 850 beans 
was estimated by individuals in a group 
to hold 871. Just one of 56 people made a 
better individual guess. And if the experi-
ment is conducted several times, it will not 
be the same person who guesses correctly 
each time.

As a twice-monthly financial writer for 
the New Yorker and past contributor to the 
New York Times Magazine, Wired and the 
Wall Street Journal, he focused many of 
the cases in “The Wisdom of Crowds” on 
a business audience: how businesses work, 
how new ideas are advanced, how global 
economies cooperate and how our daily 
lives are affected by group decisions.

“There are a lot of hurdles – both insti-
tutional and psychological – that make it 

By Amy Cox O’Hara
Robert Ashcraft, director of the ASU 

Lodestar Center for Philanthropy and 
Nonprofit Innovation and professor of non-
profit studies in the School of Community 
Resources and Devel-
opment, was among 60 
leaders honored at the 
60th anniversary cel-
ebration of American 
Humanics Inc. (AH) in 
Kansas City, Mo., in 
January.

The honorees were 
recognized for making 
significant contribu-
tions to the leadership, 
growth and development of AH over the 
60 years since its inception. Among the 
60 honorees were founding visionary lead-
ers such as Jack Armstrong, Robert Long, 
George Pardee and Ashcraft, along with 
national organizations and foundations 
such as the United Way of America, Boy 
Scouts of America, YMCA of the USA and 
the W.K. Kellogg Foundation.

“What a privilege it has been to lead a 

body of work that was incubated and nur-
tured at ASU and that has earned respect 
across the national AH network,” Ashcraft 
said in response to learning about this na-
tional recognition. “Members of Phoenix 
Rotary Club 100 are to be acknowledged, 
because they planted the seed those many 
years ago by providing the resources nec-
essary to assure success of the American 
Humanics program at ASU.”

This recognition paid tribute to Ash-
craft’s 25 years of dedication to AH and 
service as the executive director of the ASU 
AH program. His passion and dedication 
to the development of nonprofit and phil-
anthropic studies has made ASU one of the 
country’s leading universities in the field.

Steve Davidson, chief executive officer of 
the Boys & Girls Club of Greater Scottsdale 
and AH alumnus, was one of eight students 
in the program when Ashcraft first took the 
position as executive director.

“What Robert has done over the years 
really puts me in awe,” Davidson said. 
“He’s turned the ASU program really into 
a dynasty. There were only 15 campuses at 
the time, and now there are more than 60. 

He’s done a phenomenal job in building the 
programs and preparing the students for 
successful careers in the nonprofit sector.”

In many ways, Ashcraft wrote the early 
history of American humanics by develop-
ing many of the handbooks and materials 
used by students throughout the nation. 
Numerous campus programs have used the 
ASU model for preparing the next genera-
tion of leaders for working with the non-
profit organizations in their communities. 

“American humanics is stronger today 
because of the advice, leadership, and 
steady support from Dr. Robert Ashcraft,” 
says Kala M. Stroup, president of Ameri-
can Humanics Inc. “The respect that the 
sector and the foundations have for him 
is hard to measure, but we all know that 
when universities, foundations, faculty, and 
nonprofit leaders ask about the strongest 
and most comprehensive programs in the 
country, Arizona State University is always 
mentioned.”

Cox O’Hara, with the Lodestar Center, can be 
reached at (602) 496-0185 or amy.ohara@asu.
edu.

American Humanics Inc. officials honor Ashcraft

Robert Ashcraft

hard for organizations to change,” Surow-
iecki said.

He described systematic ways to organize 
and aggregate the intelligence available 
in an organization to arrive at superior 
decisions – often better than those that 
individuals would make, even if they are 
“experts.”

To demonstrate how this wisdom can be 
harnessed, the College of Design’s dean, 
Wellington Reiter, presented eight ques-
tions that the audience answered using a 
digital response device that recorded the 
groups’ consensus and displayed the results 
immediately. The questions ranged from 
what creates more pounds of global warm-
ing carbon dioxide per person each year 
based on consumption: gasoline or plastics? 
(Gasoline is the correct answer, at 5,310 
pounds versus 295 pounds for plastics, 
which the audience guessed incorrectly.)

To the audiences’ opinion of what will be 
the single most important issue facing Ari-
zona in 2025, the answer was water, with 
49 percent of the vote.

“The college was pleased to present 
James Surowiecki for this year’s Design 
Excellence Dinner, especially in this time 
of an unsettled stock market, housing 
market and global business environment 
– all arenas that operate through the 
wisdom of crowds,” Reiter said. “His 
presentation gives our supporters fresh 
insights into how groups operate and offer 
practical methods that really serve their 
organization’s goals.”

Proceeds from the dinner benefit the 
Dean’s Academic Enrichment Fund, which 
provides support for college programs and 
student scholarships. 

Russ, with the College of Design, can be reached 
at (480) 965-6693 or jruss@asu.edu.


