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China Youth Space Academy

Co-sponsor in China ïchina.com.cn

Co-sponsor in the U.S. ïArizona State University

Organizer ïFlying Spirit International Advertising Corp., Ltd.
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Goals

ÅEncourage U.S. and China high school students and their 

parents to get excited about science and engineering 

through space exploration activities.

ÅCreate a communication channel for students from the 

U.S. and China to understand and respect each otherôs 

culture.

ÅProject ASU as a leading, globally-engaged New American 

University, active in science and technology.

ÅIncrease the visibility of china.com.cn in the U.S. as the 

official web portal of the Chinese government.

ÅBusiness advertising opportunities for Flying Spirit.
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Public Relations 

Opportunity

Å Large volume of printed materials going to schools nation-wide

Å National TV show in China produced by well known TV director

Å Large volume of online visits

Å Opportunity to mingle with Various Chinese government agency representatives, and 

smaller meetings with the representatives.
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Opportunity for Partnership

Å Chinese government has been seeking positive, educational, and exciting TV 
programs to educate young students in the entire nation.

Å Educational and technical programs present unique opportunities both in terms of 
acceptance by the government and to meet the market needs of the broad Chinese 
audience.

Å The Space Academy program  is a great draw to students and their parents for an 
outstanding educational opportunity in the U.S. 
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China Youth Space Academy Competition

ÅStudents came from all over China to compete in the final round of the 

China Youth Space Academy, an academic challenge joint partnership 

with Arizona State University, the Chinese government-run Web site, 

China.com.cn, and Beijing's Flying Spirit advertising agency.

ÅThe 40 finalists at the competition were selected from more than 12,000 

students who registered to take an online test in the first round. 

ÅStaff at ASU's School of Earth and Space Exploration developed an 

online test, which evaluated students' knowledge of the solar system and 

space exploration.
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TV-Based Competition for 5 Finalists

The competition was two full days from November 17th to 

November 18that the new national TV facility ñStar Light Motion 

Picture and TV Production Baseò in Daxin, Beijing with students 

arriving on the 16th


